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This paper will discuss how one can apply the knowledge system in a local cleaning shop. The objectives are to improve the performance of the employees, ensure efficient service delivery, attract more customers and increase profit. It will elaborate on how one may apply expert systems, content management systems, business intelligence, and social media to improve cleaning services and service delivery.
The knowledge management system is a way of making or coming up with an idea or strategy, sharing it with all the employees in an organization, ensuring it is easily accessible to all team members and implementing it to ensure harmonious and effective service delivery. It aims at raising performance levels by exchanging ideas and learning from each other, this enhances cohesion within the team and most importantly increasing productivity (Santoro, G., Vrontis, D., Thrassou, A., & Dezi, L, 2018). 
The expert system is a computer application or software that uses human brains mostly referred to as artificial intelligence or simply AI (Russell, S. J., & Norvig, P, 2016) technology to imitate the character and reasoning of a human who is highly experienced and skilled in their position of work. The system is meant to solve many production and performance problems through identifying, storing and sharing information on how the most skilled experts in various fields behave when such issues arise.
The content management system is an application or software that allows more than one user to generate or design, control, adjust and publish content on the website without requiring expert skills. It helps the user create a website without needing to start from the ground (Le Dinh, T., Rickenberg, T. A., Fill, H. G., & Breitner, M. H, 2015).
Applying expert systems will help a cleaning shop to maintain efficient customer services even when the most skilled workers retire, quit or die because their knowledge and reasoning has been documented for reference by other employees of the future. This means more that customers will keep coming to the cleaning shop because they will never miss expert cleaners any time leading to increase in profit. Additionally, it will help reduce the cost incurred in training the cleaning staff on the best cleaning practices. There will be no need to pay expert trainers in the workplace because the shop will be having the expert knowledge in the store readily and easily accessible to the employees at all times. The money saved will be used for other purposed. 
The content management system, on the other hand, will enable reduce the cost of making and sustaining a website. The application will also save the money that would have rather been incurred when paying a private website founder for every alteration made from time to time. Secondly, content management is easy to access; it will save time that would have otherwise used to create a website from the first steps. It is easier and faster to publish content using content management, therefore, one will require little time to publish. Content Management will also reduce security risks facing most individual websites. 
Business intelligence is computer software that constitutes theories, speculations, applications, and practices used by business organizations to gather or assemble, scrutinize and present business information. It presents the past, the present and future predictions of business practices( Laursen, G. H., & Thorlund, J, 2016).
[bookmark: _GoBack]First of all, Business intelligence will help a cleaning shop business save money that might be spent towards less profitable activities. By learning how more successful cleaning companies are operating, one might realize that they have been investing in less profitable equipment or services.  They will then shift their investment in a much more profitable and efficient equipment and services that will take the business a step higher. Besides, Business Intelligence will help me improve the standards of my services. By weighing the services offered to those of other rivals in the market, one will identify their shortcomings and put more effort into correcting where they have done wrong. This will in return attract more customers to the cleaning shop and their profit will go higher eventually.
Social media is a computer technology that allows people to communicate, interact and learn all over the globe through the internet. I intend to use social media to learn and exchange views with fellow cleaners and customers. Among social media platforms are facebook, twitter, google, WhatsApp, etc (Brown, K. J., & Bradley, J. Capstone Report).
One of the benefits of using social media is to communicate with clients who are either close or far. They may order for services via social media platforms and plans are made on a convenient date when the cleaning team can go and offer the cleaning services. They may also criticize or commend the standards of services allowing one to identify their strengths and weaknesses. Secondly, one can use the social media platform to advertise their business. Giving information on what services their offer, charges, location of the office and addresses. This will help their customers know whatever services are offered, probably ask for services online, call, email, or just come to the workplace. This will give the cleaning business more customers and eventually more profit. 
As outlined in the introduction, the paper  has explained how one may apply a knowledge management system, expert systems, content management systems, business intelligence, and social media to improve a local cleaning services shop, attract more customers and gain more profit.
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